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DECIDE ‘ L earn

dHow to Make the Final (ollege Decision .-

By the time April rolls around, you will have received a few important emails from colleges that you've applied to. Maybe you are excited that you got into
Stanford. Or you are wondering why you were wait-listed to the University of Washington. In the next few weeks, you'll be making one of the most important
decisions: where should | spend the next four years of my life?

How dio you make this impaortant decizion?
‘four teachers, counzelors and family members
have been adnizing you to find a school that
fitz your needs. Now, you have to make the
final decision. Thiz is easier said than done:
you have only the few wesks in April to finalize
this decizion. Should you 9o online and azk
for help? Do you go to every open house that
you are invited to? Or, do you just slesp on it,
hoping one mamng, you will wake wo knowing
what school is best for you,

This iz a big decision, but from my years of
expenence, you will be hapoy with your final
choice after thoughtful consideration and weigh-
ing your opfions. Hete are zome fips to help

you make the ngnt decision before the May 122

campus life that you might miss. When you are
on campus, ask the following questions to geta
true flavar of the campus community.

deadline;

* Read the fine print. Skip the glossy
brochures, stickers and posters. The

University of Oregon looks very similar to
Oregon State when you book at these alossy
marketing materials. Instead, focus on the de-
tails of each campus and ask yourself questions
in the followny areas:

1. Academics: Do they have the courses of
study that | want? [f | change my mind, are there
other majors or academic departments that are
of inferest to me? You can st answers fo these
questions by browsng course mformation on-
line. Alzo, go directly to the department that you
are interested in for detaled information about
research opoorunities, specific course offenngs
and unique academic programs.

2 SociallExtra-Curricular: Do they have

the zocial life | want? How far do | want 1o be
from home? Will | have fun on the weekends?
Reading the campus papet, asking recent
alumm abous ther expenences or talking to
stuwden‘s when you are on campus. Tour guides
are trained 1o give you genenc answers, so try
to find friendly studentz who can gve you the
nitty-aritty.

3J_Finances: Can my parenis and | make the
investment? Will my financial aidischolarshio
award change in the four years that 'm there?
Make an appointment with a financial ad officer
to sk these detaled questions. Remember,
college i a four year investmeant.

+Visit your top three campuses if you can.
‘fou only have & short period of tme, 20 you
can't visit all your campuses. Trying to wisit the
University of Colorado and Columbia Univer-
sity m Mew York City m ong week is not only
expensive, but tiring! So priontize your campus
wigite, focuzing on the Spring Open houses for
accepted students. If you can't wisit on that day,
try to visit durng the week.

(On the other hand, try not to misz any dasses!
Your admission iz contingent that you pass all
your senior classes Visit a campus when class-
g5 are in session, but there are colleges that wil
have special tours on the weekend. H you can,
bring an adult that you trust to campus. This
perzon can helo you pay atention to aspects of

1. What is the academic culture like? Where
will | study? Can | handle the work? Do students
like their teachers? Are profezsors happy to
teach you?

2. Will | enjoy campus life? What student
groups will | jom? Where will | find fiends?
Where will | live?

3. If | need advice, who will help me? How
accessile are professors, advisors, health
profezsionals and financial ad officers?

* If you can't visit, get in touch with faculty,
current students and alumni.

This won't replace the feeling you get when you
vizit campus, but it will help you get more infor-
mation that college guidebocks and websites
can’t provide. Usually they will be able to answer
your guestions via =-mail or on

the phone.

* Get valuable feedback from people you
trust. One day you may prefer Feed Collegs.
The next day, Whisman College is on the top of
your list. This can be common, 5o get an oulside
point of view to gain perspecive. Ask your
confidants why they think a certam college = the
best choice for you. Remember to listen o their
advice, but try not to be persuaded by it. You are
the one in the

driver's seat.

Remember intuition is often our best guide,
30 pay attention to that gut feeling. Trust
yourzelf. In the end there iz no such thing as

the wrong choice. Like any expenence, college
1= what you make of it. Take advantase of oppar-
funisies, choose challenging courses, become
imvolved in your interests, and your decision will
have been the nght one. The next four years

are going ta be & very exciting time- where you'll
make lifzlony connections and friends. Make the
mast of it!
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